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THE DEVELOPMENT OF SOCIO-PRODUCTIVE 
IN FAMILY FARMING ASSOCIATIONS IN THE 

AMAZONICA REGION

ABSTRACT

The family farming features the management of shared resources, the source of income, pro-
ductive diversity, workplaces and farmers dwellings, thus develop socio-productive bring progress for the 
economy, mainly by promoting entrepreneurship among the associations. Therefore, this research aims 
to analyze the panorama of associations of family agriculture in the municipalities of Abaetetuba, Anan-
indeua, Barcarena, Belém and Santa Izabel, in order to identify demands and propose socio-productive 
actions management and accounting, promoting the development of Social Entrepreneurship in the Ama-
zon region. To this end, a research Participant of qualitative and exploratory objective to identify the local 
demands of the associations surveyed was carried out. The results show that when identifying the de-
mands and consequently perform the socio-productive actions, the members showed more participatives, 
developing entrepreneurial actions, have improved the deal and the responsibility of the financial budget 
familiar, presented more interest in developing entrepreneurial actions among the joins that consequently 
qualified for obtaining public calls, thus contributing to local sustainable development.
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1 INTRODUCTION

About 90% of total rural establishments in the world are classified as Family Farming 
(FF) (FAO, 2014). They are fundamental characteristics of FF shared family management, work-
place, dwelling house, source of income and productive diversity, being that, all these are aligned 
with the intrinsic dependence on land.

In Brazil, FF represents 36.11% of the national production of food (GUANZIROLI; DI SAB-
BATO, 2014), being relevant and determinant when it comes to foods that arrives to the table of 
Brazilians, this puts the family farmer in a prominent role regarding the production chain respon-
sible for the country’s supply (GOMES, 2008).

According Hurtienne (2005), contrary to idea of backwardness and misery associated to 
family farming, this socio-productive system has been highlighted in an agro-ecological and socio-en-
vironmentally sustainable way. Data show that family farming represents 84.40% of the total rural 
establishments in the country and employs 74.40% of agriculture sector’s manpower (IBGE, 2009).

Despite the importance of family farming and representativeness in the generation of 
employment and income, this sector was neglected in the formulation of public policies until 
the end of the 20th century, when, with the emergence of National Programme for Strengthen-
ing Family Farming (Programa Nacional de Fortalecimento da Agricultura Familiar – PRONAF) in 
1996, the family farmers had been able to have public incentive (SILVA, 2012).

Another recent advance was the institutionalization of FF through Law nº 11.326/2006, 
that establishes the guidelines for formulation of National Policy on Family Farming and Rural 
Family Enterprises (Política Nacional da Agricultura Familiar e Empreendimentos Familiares Ru-
rais). Recognizing the importance of this sector, other initiatives are instituted with articulation 
of public policies for the strengthening of FF through institutional food market programs, as Na-
tional School Feeding Program (Programa Nacional de Alimentação Escolar – PNAE) and Food 
Acquisition Program (Programa de Aquisição de Alimentos – PAA) (SARAIVA et al., 2013).

Despite advances with regard to public policies directed on family farming in recent 
years, many challenges remain to be faced, such as the social organization of farmers, productive 
management and markets access (DE PAULA; KAMIMURA; SILVA, 2014). In addition, the estab-
lishment management and decision making happen in an unstructured way and based on com-
mon sense of producers (LOURENZANI et al., 2008). Since few have professional qualification, as 
points out the 2006 Agricultural Census (IBGE, 2009).

Based on the contrast between socioeconomic importance and the challenges of family 
farming, this research started from the following questioning: What are the management and 
accounting demands for family farming associations in the Amazon region? For this, it sought to 
analyze the scenario of family farming associations in the municipalities of Abaetetuba, Ananin-
deua, Barcarena, Belém and Santa Izabel, in order to propose solutions as courses and lectures 
on management and accounting for the development of socio-productive actions and Social En-
trepreneurship in the Amazon region.

Therefore, an exploratory and qualitative research was carried out with the application 
of a semi-structured instrument which was submitted to the members of the associations. The 
collected content was analyzed by the technique of content analysis. The identified demands were 
directed to the directors of the association who requested courses to meet the identified needs.

This research is presented by an introduction that now ends, a theoretical framework 
which addresses the following themes: social entrepreneurship, management in family farming 
and socio-productive actions, the methodology, which details the procedures adopted to achieve 
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the results, analysis of results that presents the content analysis performed and the final con-
siderations that present the main findings of the research, also presenting the limitations and 
directing the reader for future research.

2 THEORETICAL FOUNDATION

2.1 Social Entrepreneurship

Entrepreneurship is associated with the start of a new business (LANG; FINK, 2018), 
however, the concept has expanded and created other strands, such as social entrepreneurship 
(DWIVEDI; WEERAWARDENA, 2018). It is a field that aims to understand the business and the 
market not only with the prospect of profit, but with the potential to promote the reduction of 
social inequalities (CAMPELLI et al., 2011).

Social entrepreneurship promotes actions of local impact (DWIVEDI; WEERAWARDENA, 
2018), in view of the collective result, capable of promoting social, economic and community 
development (MACKE et al., 2018; OLIVEIRA, 2004). Business of social purposes such as asso-
ciations, cooperatives, informal groups and self-managing companies can be considered social 
enterprises (GODÓI-DE-SOUSA; GANDOLFI, P.; GANDOLFI, M., 2011).

In Brazil, this theme (Social Entrepreneurship) emerges from the 90’s (NEVES; GUEDES; 
DOS SANTOS, 2010; OLIVEIRA, 2004), in consequence of the growing social problematization, 
reduction of public investments in the social field, growth of third sector organizations and initia-
tives aimed at social investments promoted by companies (MACKE et al., 2018).

In the last decade, entrepreneurship has been emerging and impelling new forms of 
social and human development, based on new paradigms of action, which start from the yearn-
ings and demands of the community bases (MACKE et al., 2018; MELO NETO; FROES 2002) , pro-
moting debates to become sustainable the incremental social and improve well-being in private 
resource environments (JIAO, 2011).

So it is possible to unify social entrepreneurship to the creation of social value, which 
comprises the unmet needs of private resource communities, with a focus on social innovation 
(DI DOMENICO; TRACEY; HAUGH 2010). It is a collective action to integrate social development. 
Through these actions, try to solve the problems of communities producing goods and services 
for the same (ROTHAERMEL; AGUNG; JIANG, 2007).

The focus of seeking solutions to social problems it is the responsibility of the social entre-
preneur who, through the needs identified in the community, proposes actions to promote change 
in the environment (BIKSE; RIVZA; RIEMERE, 2015). At this step, the process that measures the 
operation of your actions is measured through performance, that are the behavioral attitudes of 
individuals and the number of people reached with the project (MELO NETO; FRÓES, 2002).

For Dolabela (2008), the social entrepreneur is someone who believes that he can con-
tribute, and with acts aims to change reality, even though he is new in his current configuration, 
which stems from its leadership and innovation capabilities. The social entrepreneur is a special 
kind of leader, because their ideas and innovations, rather than being applied to a product or 
service, are used to search for solutions to community problems (MELO NETO; FROES, 2002).

Social Entrepreneurs are individuals with the capacity to create innovative solutions to 
social problems using tools of traditional entrepreneurship (business) to create, lead and manage 
organizations capable of impacting on the routine of people (BIKSE; RIVZA; RIEMERE, 2015).  The 
growing process of social exclusion, that is identified in the world, aggravated by the recent global 
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economic crises, evidenced and chancellored by the incapacity of the public power to articulate 
public policies, are factors driving the emergence and growth of third sector organizations and 
the concept and practice of Social Entrepreneurship (FISCHER, 2002; OLIVEIRA, 2004).

A strategy to circumvent the difficulties inherent in agricultural activity is joining with 
other producers to form associations in order to be competitive in the marketplace. Thus it is 
possible to identify in family farming associations, profiles of social entrepreneurs who work for 
the benefit of the association, promoting change in the routine activities of the people involved 
in the project (LANG; FINK, 2018).

2.2 Management in family farming

Family farming is an activity passed from generation to generation, in which the succes-
sion represents the continuity of the familiar rural establishment (CHISWELL, 2018). In order to 
be successful it is necessary that the rural establishment be administered as a company adopting 
criteria and management atributes (SILVA, 2017).

In general, the farming families are managed by the “heads” of families, who create 
and organize a system of labor relations (BRANDÃO, 1993) based on the characteristics of family 
composition (CHAYANOV, 1974).

However, there is a lack of managerial techniques in the activities of family farming, as 
a lack of planning, lack of control in financial management, mainly in terms of expenses and pro-
ductive costs (LOURENZANI et al., 2008).

For Frühauf (2014), one of the main problems in the financial management of family 
agriculture is the indistinction between the personal expenses of the families and the expenses 
of the agricultural activity. Silva (2017) affirms that it is essential to systematically record the ac-
counting information, even for small rural establishments.

The lack of financial information regarding the productive activity makes it impossible to 
analyze costs and evaluate the performance of production (LOURENZANI; SOUZA FILHO, 2009). There-
fore, the management of indicators should be planned with a view to the desired return and the de-
mands of the consumer market. In this sense, information technologies, mainly in the generation and 
control of management indicators, are essential to generate indicators necessary for decision-making 
by the administration of family farming establishments (FERRAZ; PINTO, 2017; SILVA, 2017).  However, 
this reality does not contemplate the characteristics of family farming, given the existence of the dis-
connect between the skills of this public and these Technologies (DEPONTI, 2014).

As reported by Lourenzani et al. (2008), that the management of the rural establish-
ment and the decision making take place in an unstructured way and based on the common 
sense of producers, being one of the main factors the lack of professional qualification, which, 
according to IBGE (2009) is relatively high in family farming.

The profitability of agricultural activities is no longer concentrated in the field of agri-
cultural techniques. In the current scenario, marked by market competitiveness, management 
in family agriculture is highlighted (SILVA, 2017). Being necessary the professionalization of the 
family management, with commercial focus (SIMIONI; BINOTTO; BATTISTON, 2015).

Due to the expansion of supermarket chains, the market for this sector is increasingly 
competitive, increasing requirements for standardization, regular supply and quality, family farm-
ing (ROCHA JUNIOR; CABRAL, 2016). In the search for alternatives farmers have organized them-
selves as associations and cooperatives, in order to become competitive in the face of current 
market demands (LIMA; VARGAS, 2015).
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For Silva e Schultz (2017), although these entities are derived from the resistance to the 
precepts of the capitalist market economy, it is necessary for the associations and cooperatives to 
adjust to them, especially in more conventional environments, in which the high degree of compet-
itiveness makes economically unfeasible the cooperative organizations, as is the case of agriculture.

An alternative to this is to promote socio-productive to insert the production units of family 
farming in the associative agribusiness Market, allowing the reduction of intermediaries and losses 
due to lack of flow and, thus, better prices due to the aggregation of value to the products (ROCHA 
JUNIOR; CABRAL, 2016). But for this, Silva (2017) emphasizes the importance of training of farmers.

2.3 Socio-productive Actions in Family farming

The scope of socio-productive actions can be understood as acts whose impacts re-
flect on the social and productive structure of a particular environment. For Junqueira (2015), 
socio-productive organizations, such as family farmer associations and cooperatives, have a high 
potential to promote social and economic transformations in the countryside.

According to Schneider (2016), family farming has featured role in overcoming pover-
ty, the generation of jobs and income, food security and sustainable rural development. In this 
sense, the socio-productive actions of family agriculture are effective in the struggle of these four 
socio economic problems.

For Silva (2011) the poverty in the countryside comes mainly from the concentration of 
wealth and territorial spaces, represented by latifundiary properties. According to FAO (2015), 
family farming has the capacity to contribute effectively to poverty reduction, since family farm-
ers have an active and strategic role in transforming rural area (SCHNEIDER, 2016). For this, it is 
necessary that family agriculture be in constant process of innovation (FAO, 2014).

Graziano Neto (2013) states that, in order to promote rural poverty reduction, agricul-
tural policies are needed that foment family farming to produce and sustainably develop. Sus-
tainability generates employment and income combating poverty in rural area (BATISTA, 2014).

According to the definition adopted by the Brundtland Report (1987), sustainable devel-
opment is understood as “Development that meets present needs without compromising the ability 
of future generations to meet their own needs”. For Schneider (2016), family farming has a strategic 
potential for sustainable rural development and for the maintenance of the population in rural areas.

The sustainability of this socio-productive model enables maintaining productivity, fi-
nancial stability, food safety and the environmental quality of natural resources (ALVARENGA; 
FERNANDES; CAMPOS, 2011). Following, therefore, the accounting approach to sustainability 
defined by Momo, Araújo e Behr (2018), as well as the Johannesburg Declaration (2002), which 
establishes the three principles that guide the concept of sustainable development: economic 
development, social development and environmental protection.

3 METHODOLOGICAL APPROACH

As for nature, this research is classified as qualitative, which Godoy (1995) defines by 
the study of a certain phenomenon from the perspectives of the actors involved. As for the pur-
pose, it is characterized as an exploratory research, whose main objective is the development 
and clarification of ideas regarding little explored themes (GIL, 2008). With regard to technical 
procedures, was adopted the research Participant, due to the researcher’s involvement with the 
researched group, which allows the understanding and explanation of the events from the obser-
vations their natural contexts (GIVEN, 2008; MARIETTO, 2011)
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This research involved the performance of five associations of family agriculture in the 
Amazon region, in the municipalities of Abaetetuba, Ananindeua, Barcarena, Belém e Santa Iz-
abel. To facilitate the actions developed during the surveys of the associations were cataloged 
obeying the cryptography according to Table 1.

Table 1 – Categories of Participating Associations

Name of Association Location / City Nº of Families Initials
Associação dos Feirantes da Feira do Agricultor Fa-

miliar de Abaetetuba
Abaetetuba - PA 70 AAF-1

Associação Parque dos Aracuãs do Cafezal Barcarena - PA 70 AAF-2
Associação dos Produtores Orgânicos do Estado do 

Pará
Belém - PA 60 AAF-3

Associação Comunidade Bom Jesus Santa Izabel - PA 80 AAF-4
Comunidade Abacatal Ananindeua - PA 57 AAF-5

Total 337 Familys
Source: Elaborated by the Authors

The total of 337 families were reached with the research which made data collection 
in two stages, being the first of January until February of 2018 and contemplated the search to 
identify the demands of the associations. The second phase, which took place from July to Au-
gust 2018, was carried out in order to identify the impact of the research with the associations. 
In both steps for obtaining the data was used an instrument with semi-structured questions, 
which enables both objective responses as the use of additional questions to clarify answers less 
evidente; furthermore, it was considered the observations of researchers, considering the active 
role they have in the research (GIL, 2008).

The data were analyzed using the technique of content analysis (BARDIN, 1977). Therefore, 
the pre-analysis was carried out with writing and reading of the interviews. From the exploration of 
the material (performed in the pre-analysis), the following categories were selected: Accounting indi-
cators; Demands of communities; Social Entrepreneurship; Associativism and Cooperativism; Family 
farming. In the second stage of data collection, the established categories were Difficulties; Contribu-
tions; Advances; and Challenges. Data were cut so as to differentiate and collect responses which was 
relevant to study. The accuracy of the method provided a diagnosis of the perception of the local real-
ity (Amazon) of family farming, making it possible to identify the main demands of the communities.

4 ANALYSIS AND DISCUSSION OF RESULTS

In order to convey the relevance and the accounting knowledge, as well as the manage-
ment knowledge, in order to promote indicators that will serve as a basis for decision-making for 
family farmers in the Amazon region, was developed at the Faculty of Accouting Sciences of Federal 
University of Pará (Faculdade de Ciências Contábeis da Universidade Federal do Pará – FACICON/
UFPA), with the support of the Pro-Rectory of Extension (Pró-Reitoria de Extensão – PROEX / UFPA). 
In total, more than three hundred families were directly attended to the activities carried out by the 
program, providing a social impact relevant to the sustainable development of the region.

As for the participant research performed, with the content collected and transcribed it was 
possible to identify macro variables of the data, demands of associations, actions taken, and which 
associations were contemplated with the activities that met the demands, as can be seen in Table 2.
Table 2 – Demands x Socio-productive Actions
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Macro Category Demands Actions Associations

Family Farming

Guidance on the access, require-
ments and stages of public notices, 

instructing them to participate in the 
PNAE and PAA;

Educate members on the importance 
of environmental responsibility.

Course of Public Calls;
Lecture on Environmental Ac-

counting.

AAF-1; AAF-
2; AAF-3; 

AAF-4. 

Accounting Indi-
cators

Understand the design of manage-
ment indicators of a rural property, 
control spending, know the oppor-
tunity cost in relation to equity and 

form the selling price.

Course on Financial Manage-
ment and Personal Financial 

Planning; Course of Sale Price.

AAF-1; AAF-
2; AAF-3; 

AAF-4. 

Associations and 
Cooperatives

Understand the role of association 
and associate in building actions to 

improve the community.

Lecture on Associativism and 
Cooperativism.

AAF-1; AAF-
2; AAF-3; 

AAF-4; AAF-
5.

Social Entrepre-
neurship

Develop business planning of the as-
sociation;

Motivate community leaders so they 
can be more present in the associa-

tion.

Business Models Workshop;
Active participation in articulat-
ing with members and promot-
ing the spirit of commitment in 

the association.

AAF-1; AAF-
2; AAF-3; 

AAF-4. 

Source: Elaborated by the Authors

By analyzing Table 2 it is possible to identify in the first column the Macro, which brings 
the compact disposition of the subjects that had more prominence in the analyzed contents of 
the interviews category, technical visits and documents. Intentional division into categories ena-
bled researchers to instigate farmers to identify and pinpoint the key demands needed for each 
Macro Category. Intentional division into categories enabled researchers to instigate farmers to 
identify the key demands needed for each Macro category.

The Demands (Table 2) are what farmers asked for as the most emergent. At this stage 
of the research, farmers were asked to point out what would most provide a socio-productive im-
pact on associations and foster entrepreneurship, considering that courses, lectures and booklets 
would be formulated for each community demand.

The Actions (Table 2) reflect the activities carried out with family farmers. In this stage it 
should be highlighted the participation from the students of the Faculty of Accounting Sciences of the 
Federal University of Pará (Faculdade de Ciências Contábeis da Universidade Federal do Pará – FAC-
ICON/UFPA) that when analyzing the demands, comparing them with the contents of the disciplines 
already studied during the graduation, proposed the content of the booklets, lectures and courses, 
which, after being revised, were made available to the communities. As it is possible to identify all the 
associations present in the program participated in at least one of the activities developed.

After the development of productive activities in the socio associations, the survey col-
lected data in order to identify with farmers which were the difficulties encountered during the 
process, the major contributions, the identified advances and the biggest challenges that these 
associations will have in the next years. Therefore Table 3 presents the reports identified in these 
categories by association.
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Table 3 – Evaluation of Socio-productive Actions

Evaluations Reports Association

Difficulties

The geographical distance between its members; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
Lack of interest of the members with the association; AAF-2; AAF-3; AAF-4.
The individualist thinking of constituents; AAF-1; AAF-2; AAF-3. 
The insertion of young people in agriculture, due to the 
macro concentration in industries present in the cities;

AAF-1.

"Outdated" persistence of individual farmers' thinking; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
Dealing with the collective; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
Financial obstacle; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
Lack of government support. AAF-1; AAF-2; AAF-4; AAF-5.

Contribu-
tions

With the help of the University the cooperative has 
become a "mirror" for other associations;

AAF-1; AAF-2; AAF-3.

Help and improvement of marketed products; AAF-2; AAF-3; AAF-4; AAF-5.
The expansion of knowledge of the family farmers 
association, through the participation of courses and 
workshops;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Knowledge led for the university through the stu-
dents and teachers of the institution;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Organization of the association; AAF-1; AAF-3; AAF-4; AAF-5.
Improvement of practices already carried out in the 
community.

AAF-1; AAF-2; AAF-4; AAF-5.

Advances

Knowledge acquired by the confraternity and the 
progress of the members;

AAF-1; AAF-2; AAF-3; AAF-4. 

Greater integration of the female audience in the ac-
tivities of the association;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Product diversification; AAF-1; AAF-2; AAF-3; AAF-5.
Knowledge acquired through the payment of mem-
bers to the activity;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Awareness of the association's contribution to stu-
dents and students to the association.

AAF-1; AAF-2; AAF-3; AAF-4.

Challenges

Lack of know-how regarding production, and finan-
cial management;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

The lack of majority knowledge of the population in 
relation to organic products;

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Collective articulation; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
The lack of cooperative thinking to divide tasks 
among members.

AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

• The organization of the association; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.
• Cover more regions for the flow of production; AAF-1; AAF-2; AAF-3; AAF-4; AAF-5.

Source: Elaborated by the Authors

The categories, named in Table 3 as evaluations, were in an induced way proposed by the 
researchers to identify with those of 337 families of farmers surveyed. This questionnaire, that was 
applied after workshops, courses and booklets, aimed to identify the main challenges, advances, con-
tributions and difficulties that the proposed socio-productive actions have caused in associations.
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5 FINAL CONSIDERATIONS 

This research aimed to analyze the scenario of family farming associations in the Ama-
zon region to identify the demands of these associations, in order to propose solutions such as 
courses, lectures and accounting and management workshops in view of the development of 
socio-productive actions and local entrepreneurial attitudes.

With the identification of the demands needed to promote social entrepreneurship in 
the communities surveyed, it was possible to propose activities that will contribute to social and 
economic development of the community. The courses, lectures and workshops offered oppor-
tunities for debates on:

Business strategies through public calls, contributing to the identification of a new op-
portunity for commercialization the course of public calls guided the family producers on access, 
requirements and stages of public notices, instructing them to participate in programs of institu-
tional market of food: National School Feeding Program (Programa Nacional de Alimentação Es-
colar – PNAE) and Food Acquisition Program (Programa de Aquisição de Alimentos – PAA), which 
allowed new perspectives and opportunities for the commercialization of its products.

Environmental Accounting, addressed the importance of transparency of production 
processes, maintaining the essence of extractivism, without harming the environment. The solu-
tion developed in a lecture format had the objective of raising awareness about the environ-
mental impacts caused by agricultural activity, with a focus on sustainable development through 
the balanced use of natural resources, responsible for environmental events that impact on the 
management of the rural establishment.

Financial Management and Personal Financial Planning, guiding the planned and re-
sponsible use of money, enabled farmers to understand the importance, the role and how to use 
the tools of planning and control of financial resources, which help both the analysis of produc-
tion performance and decision making, with the objective of optimizing the use of resources, and 
in the management of their personal finances.

Already the solution of Formation of Price of Sale, addressed in the form of course, rele-
vant factors that determine the price of products, such as production costs, demand and compe-
tition, allowing producers to establish the value of their goods in order to secure their profit, but 
fair to other farmers as well as to consumers.

Associativism and Cooperativism in family farming, was another solution conveyed 
through a lecture that dealt with the opportunities and challenges in third sector organizations, 
as well as the organizational and legal differences between associations and cooperatives, high-
lighting the relevance of these entities for the development of the communities that are inserted.

Business Models, emphasized the importance of social entrepreneurship for society and for 
associations; this workshop solution allowed the creation of a business model - visual, flexible, collab-
orative and systemic tool - for family farming associations, based on the principles and characteristics 
of a social business with a view to the sustainable development of the association and local society.

Therefore, when analyzing the scenario of family agriculture in the associations re-
searched, it was possible to identify characteristics that corroborate with the researches of 
Quintão (2004), which point the fight against poverty and social exclusion, employment and so-
cio-professional insertion and local and sustainable development as the main potential and char-
acteristics of social businesses, such as associations and cooperatives. Family farming, therefore, 
operates within the scope of these three issues, with emphasis on the overriding role of poverty, 
job creation and sustainable rural development.
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The research also demonstrated the difficulties, contributions, advances and challenges 
in proposing socio-productive actions aimed at developing sustainable entrepreneurship in the 
Amazon. The main challenge is the particularity of the difficulty of the farmers with the logistics 
of meeting with the other associates, making it difficult to meet more frequently.

Alredy appointed as a primary attitude in third sector enterprises in researches of Lang e 
Fink (2018) the collective articulation among the associates as a way to overcome the difficulties 
of management positions of the association is still considered a challenge among the respond-
entes. Often considered a logistical excuse, the meeting among members remains a challenge to 
promote union among members.

Financial obstacles were identified as difficulties by the associations interviewed, cor-
roborating with the research of Frühauf (2014), which points to the problem of the distinction 
between personal expenses, production expenses and family expenses.

Identified government support is interpreted by many family members as a financial 
grant that should be passed on as government incentive. Different from the public policies identi-
fied in the surveys of Fischer (2002), Oliveira (2004) and Silva (2012), the associations researched 
were emphatic regarding the desired assistance. For associations, a monthly amount should be 
made available by the government to encourage permanence in Family Farming, as well as to 
ensure the social well-being of communities.

The lack of knowledge and access to information pointed out in the surveys of Lourenzani and 
Souza Filho (2009) and Silva (2017) were identified in the sample surveyed regarding the difficulty of 
finding productive techniques, access to new markets and also professional control of family economies.

This research presents limitations on the time of data collection, which despite having 
observed the rigor of the method in data collection, therefore greater analyzes could be done if 
the impact of the actions carried out during the insertion of the researchers in the community 
was evaluated. As a proposal for future research, it is recommended to apply in other communi-
ties, as well as, to evaluate, through performance measurement metrics, the results of the activ-
ities performed in order to discover the impact of socio-productive actions.
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